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An Exploratory Analysis of Paintings in the Korean Art Textbooks and

an Experimental Study of the Impact of Mode and Market Exposure on
Art Infusion Effect®

HE3|(Jung, Bohee) - T2 (Joo, Jaewoo) * 0|¢3F(Lee, Younjoon)
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Uehdon! (3) Aol o] Bol B WEE A4 AFE NGl wFo D @ FAE A8 AT W9l
ﬁ}x}ﬁﬁlwﬁr EREARAR }oq NE Akl dekinh, & @el dske wae 978 S3E
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.M E g EUF9 AHEZ 9dAZ W (masterpiece)
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Monet)®] tiE2 Fd(19061d) oF 5489zt gt} TVHIL| A&y
o % A

L TS st F25 2d|(Claude Oscar
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& RS It AF7A] BHskET] AR 5k
i, oAl Al A BA AT AAEat Bl
To o]|2774A] thekek A FTAAM HEAkE wiA
B oH5A @A HE 5 A =t

Aol A HEiakgnAR deke] Bt diFst
A Ao A = 019} T B A7Eo 113
HAu (R 2013 71, FH3]
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Ej’JrEL AEA o2 AFstal YA (Hagtvedt &
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AR galo] 235 s glon, Wakake 2
of A2F w7, 3 714 A YF (underlying
mechanism) B4 oll= AlgHA ot} o|A7A] ezl
/g2 A2 (luxury) @ o] £3(spillover
effect)©]tH(Hagtvedt & Patrick 2008a). 1#
U gsiakgniA " o] st HAstEHA g
o] Ho|g3} o]9l9] ® thE W47t WAk v
ol gt 2n|a; whgol] JFS A 4 & Aol
g AT Hoh FAA R £ AFox s Aloket
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YAt motel AAIKQl ATE et olz Lt

x
AT
o
{s]

= Yat Azt AlZLEEITY} Yalkigz ol ojxls I

[} 284 F 2F A2 (connection) S A2 ol
N Xﬂoi??_ﬁ}. = w3 diFs}, vyss A
B 7 e WEE AR E A8 st Al S
=7t HEakg Eb}Oﬂ 1 A= 9 dMe A4
Apole} Wala-8AlE 7+ A4 (connection)?] &
A wpjEHE A 50]15.1—1} g,

HollA Ager upe} o], Hard niAE o] 3}
Ask 2] tiFst, EAstea e d AN H
ShAHE B ol oigh AAA ol HebAl ATt A
g2 Fart ek & A7 %51% Aelshd ths
I 2o AA, B, wpAE,

SHE 1ofel| Al ]TOV]J— Ae
A 2HE Aol tigk 7l AR
’VH A& w3t 54 *"]fﬁtﬂ "}}-9}

- wE Woiag g3 Aolg A
}XH, 71E W3akg Zne wppdeR HE5E g
2] Aol &3} o] 9o ztote} HpAEAE 3+ 92

e F7h iR HSetaat g

U-IH

II. 012X HiZ

2.1 OfE OiA|Ee| ot ZFEAMS| Halitz Ol
ded AFER slda e rdsta, o8
HE=A1 71 (Hetsroni & Tukachinsky 2005).

wheka] 2HRe] o] Fo] Hd 2HU) He

B3 g 2R dgo] AREET] ARG A

sehE do] ofytt, oA AR 7K of

=9 JE2 olE wHH g N2E §oE
g0l ¥ F=E HAAQ she] nAE 7He

ARl Attt o}E viAE (art marketing)©

AA B FA, Ve s 8 59 R €%

[o KU rE
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2 73} A" & THE EREHAELY 2014;
ojA &, gF 2011). ofE wHAH S nlEHS &
gstad 719 omAE FIATIAY, AAY TR
A NFs A7ke AdatAY, 27te FeEd
ol she & ok FEi7E ot (W3 2010),
2 AFoM e B3 AF A A8ete WAt
4(art infusion) o2 WS dAsle] AFE A
P31t} olE QIFH (Art Infusion)o|#, Hagtvedt
and Patrick (2008a)¢] Bofgt &ol=2, o< o
A AlFol e auAke] Az el dse] &
A7F vA e dutd ks Wit fLAAo R
e g 38 AET #HE gA g A 7to] 9
SAF A B Eo] A AFOE Ho|H o
A ste dioleta F4sta itk webA 15
olE QIiFd el WS M¥Y 14 &5 33 2
AHEo & A ghstglon | o)F 33 AES AHA L
2 AF 71 A ol ZolAY A Fare] 2R A
S wf HASIATE dA AFeATAlE, HE
el M= ek dee de 3l 719/
AegFgo] A8 2 o A= Hagtvedt and
Patrick (2008a)9] olE QI+d @42 AHZ,
A7 1A Gk S Mg SAES AR 8t
of, ole|gh 3|gpAtEo] AlF H7|A B AFA 1

2 AENS W Yehde ARk A7 8 wkg
= A%3 Eaua g

. o

AEAE, W3k BIE TP vl AT 29
2 $9) 1 294 L3k B350 gut. 59 frob
B9 A % A B, A % A
wad] 2949 9% VAL A0z PeA 9ot

(Koster 2009; Schirmacher & Fox 2009).
o vAY FoblME Fn 9 AF T vt
A A=l Waakg Al Yehue & AF 9hg-S A
HE A5 v A2 g}, o5 A+ 4
o m2H AW o g oe2ES v AT
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Ap-g-shi 4xH] A} iﬂz—i“’l B e S gle
(AFE 2009: AAF, AAE 2014 F97,
AH3 7Agt 20100 Berger 1990: Hagtvedt
& Patrick 2008a) FAA 2 o &2ES FaL
of Ab&std AnA YA T, FEALD 75 L,
AR 719 s}, 2w &5, AH 3714 2
1 e 5% dolthke 2AF YTHHS Ad
Webzine 2009). 53] tholAA AHE A
& 3tE gl ARk o]n|A| o] nfEolu}
A7 Foddth(Berger 1990). 1gEstE tid
;}h W32 AL Fue FudA FHskeE A

= 7Y A &35 HEAAE B of g
w3HAQl 7] mek FukshAl Ho AB|zbr) Wt
A4 AsEtte Zlolt

AFATE FAE Fad ﬂ%*ﬂ g3te] 3%
2 AW7F AsEA. A3d
rdy wjAo] G332 x3H %15 s
o] Aple s el Fuhth soAQl HEs U
Bhlon, FuAEe] da Bt Fujole FA
=7 Yelst}. Hagtvedt and Patrick(2008a)<]
AT = AW Fae] H3prh A&H AFo] 2
Azlo] A AFET T soAor HriEY.
HEA, AE5(2011)9 AFolxe vt Wst
£ A8 Fae SA a9E FHEARE A9l
1 glem ol THFAE AlFo| HgA ol
H27F A o] A9l A5 BS 34 dS A53t
oﬂq.

AW o} AlFe] AR WskE AEg BF
A ToAQl aHR} HhEE o] Eoite HE A
g AT 27t ts EAPT. Hagtvedt

and Patrick (2008a)2 o3¢ W3} A& g5
Aol &7 (spillover effect)2] SWa HF2A A

=)

A

(o]

oteta stk AAEd wWEd de 2EFS gMg
(luxury), Al¥¥ (sophistication), 3J4vd(exclusivity)
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O Tl
= 2ot

AestE desdA A= 7]
w5l (Hoffman 2002; Margolin 1992; Martorella
1996: Shrum 1996; Tansey & Kleiner 1996),
oo dEE ZAA on|so] #HH A F 447}01]
Tae 9427 A dFgE vAA doe 3]
o wekA olye Wele] Holgie 1FEstE
A== st ZApolnt BT}, F9x1, R,
AeTF(2010)] ATl e Heakd ad= AlF
T3 g M2 2E gt Ja HARIHE
of wif &7} EAFe] W, AAF, A&
(2014)& #-&¥ H3te] T ZH7t 2H|At
desA ke o 2dE g HWedth

olg|g HelAtgo A Ao N AEFE o
Y BAl= 84 Ao = Yeldtd Hagtvedt and
Patrick(2008b)o] =9, H3lE 2483 74 17

7 go] Aolslo] HAE ofnlAo] FPA JF&

AR = ole A 9/ (cognitive flexibility)
o] Z7lete] 712 BAl=o B9 HAT 7+ A7

H A3 (perceived fit) S Zglst7] wZed Ao
2 et

ABAOR, 7]E Ao B2 H3patge] 34
A gie v el gig] 7k el
3t F, W3 Al E 544, j:“\ahr &l
g B4 7|9t agEstRe] QAL AlFeR
o= 344 Eﬂr% E‘;‘ﬁ}% Aot} ag]a
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2.2 Belxkggate| J|E
Tol=zt

oiAUS-2 M2 (uxury) 2]

AR, A 0Bt A9E e &
FY AF, AFEES O AF YeRY gl e
W7t 717 A e g $EE ou]d] AR
7oA whe-dttt(Hagtvedt & Patrick 2008a).
a2la W7t 7 e YA S AlFely Bl
R HoAA AlFelut BAELE 15211, 3
2ap AlEE ol ket Hagtvedt and
Patrick (2008a)& ©|& ®37}t 7= 548 A
o] ¥} (spillover effect) = o3t o] &z}
@ Tzl HE, Z2 wAA] 7} mAA] o] EF e of
UA & o S AhE W3] dephg FF
< F Je7E Tdrh(Ahluwalia, Unnava &
Burnkrant 2001).

geatad, Wakakgel 384 Aoe AT

450l FEALE VA e Wt tg 7V]
5, W3t Ad GAE'E 54004 HE

o gMEge dole 5% oAy, Zﬂ'ﬁ‘

(Wiedmann, Hennlgs & Slebels 2009) ﬂ%}
9 AT Fobel whet gA e tig theksta FH
93t HojSo] ZA A, Y EAo R M A=
< ZHRpel A A AElA dEE AFsh ole
M AEFE I AlF P T A 99o
% (Nia & Zaichkowsky 2000).

=E aH|stke &7t 5719

2 ool
9 8
& 32 N84 399 298 %2

gAe Al
B 71E AT

mlﬂ NE %0 m
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o S O AFH 2 GMe AlF anlde 4
o4 (snobbery) &2 A3 (conspicuousness)
A3 2 AR B ek Aeeta 9

(Bearden & Etzel 1982; Corneo & Jeanne
1997: Dittmar 1994: Leibenstein 1950; Mason
1984 Sirgy 1982: Vigneron & Johnson 2004).
Wiedmann, Hennigs and Siebels (2009)+= A
gl 7K E FAske AREIA 7 E A F 7 g
o= FEsiEdl, shuks 24 (conspicuousness)
7ol B st AR A UEYAAA Y Zy
2B 7] (prestige) 7Fx|o|th. ZA1A 2H g AFS] A
29E 4zt she AEE A1 AlEFS
BRI A UHel= A Tdth(Veblen 1899).
5, AEA AE AU Fdsta A TRl
gMel AF Lfre BRIGA ALY wE A
A, 234 A5 zdsted v Fad 9
& 4= ltH(Bagwell & Bernheim 1996: Hong &
Zinkhan 1995). &4, A3]A UE] A9 =

H2EA] ZpA| o] m2H HMe AFe oM 57
M AFY aFE Bl Jd 7YY A
SHE k] HAdteltt. o2fd dFo Medd
83 (bandwagon effect)E 7HSlo] ¥-f3+ 49
WS w2 A BfekA] e bl WA 2R
As st 485 oh(Belk 1989: Mick
1986: Midgley 1983: Sirgy 1982: Solomon
1983).

2809 o e AlEE M sitta dfof sh?
1*—4 A= WY NdA Aot T Al
EH‘:7} 73 e 5440 718t Mg

] & TSk M‘?} Z, 9N AFS guk AF

o] AY L YA =g Z# ~E|A (prestige), La2H
= (exclusivity) E= 394 (scarcity or rarity)
% 2 SAS E£3eta lejof dth(Hagtvedt
& Patrick 2008a: Hoffman 2002: Margolin

g rfdm

[H I 1

)
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1992: Martorella 1996: Shrum 1996: Tansey
& Kleiner 1996). Vigneron and Johnson(1999)
T o8 B AAACRE Hste], HAA THA
(conspicuous value),
Atg] A 71 (social value),

EE3 71X (unique value),
4 714 (hedonic

value), =271 (quality value)?| 57H4 7H] &
T4E BH=E Mg Bd=ga A= st
Ht.

Aol AuE ute} 2ol gAMe AFES AFEA
QRle] FEs Wol Wtk o PN AFORE
AZb=7] feiM e Al 2 BAEoA T 2EA
(prestige), a28%(exclusivity) E& 344
(scarcity or rarity)< ZAH|AF7}F Q1| & 4= glojof
g},

Hagtvedt and Patrick(2008a)& 159 A+
dA A NS A A R PRt ATE
= %o, A AFEL olE st =AM
gl A7t A FEste] ofE 419 Eﬂrﬂ]_’*
FYsIATHo]A &, dtF 2011). HAHF d
o] gaksol Fakek uket 7L°] Al A o= "_rL
dEol oy, B dAFdiMe AR BAY
2] dFsh, Zystd ”éﬂx}%xﬂ nHAE ek
B o5} HMe A7 53 EA O:]'T‘oﬂ o gt
AAZd 24 P304 Ak o2 5o, QA
o7 yite O AAwe R 1gwstE uﬂﬁi apA| R
A} o] 2 W3yt AAgH o AlFo] A%
of Eotx] ow e WAEAFS skl d
Ao HlElA FEANS 5 Y, F247 AE
ol w& dedEE FAA Fﬂ?rfsrc’ﬂﬂ] AHEE
2 QA A Kote AEo]l EAY T S
AlgeA e e &2 Qs o o4 Qi*éo
ZH2EAE A ZotA] s gMe] Aol ¥
T2 3, dedFold steete 7]1E9 Hakakg

AU Z0 nFae Lo Holrt Aoz Jept

N

N_EH‘N

Fl
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A s T Uk B AFdAE ol ATEAl

o 7]¥kste] GME]E T Hdor AR
B} Hagtvedt and Patrick(2008a)9] A=4
HE O R AHgste] mvke] AR 2H& %
FAUTh. ofof tigt A= AEFE A=ttt

2.3 TS =fe| HAY o3| S-HeAISHE
Xfotete| iy

A B
wj o ZF 7H‘ﬂ% o el A7
AU Il det, whebA e Apel| Al A
A7E AE D vl F A
(self-concept) ¥ H|S=& A &= AHE B Fofjshe
A& 2R Apok(sell) & FAINA FAU B 7}
AZ 4= Ak (Dolich 1969). Aol (self-concept)

olgh 27] 74l gk AwkAQl Aztolyp v o R
(Rosenberg, 1979, p.9), AR|A= AR419] zfo}
s AdEo] Sl AAA ogu|E Ad AF 4
=S M5t} (Escalas & Bettman 2005
Sirgy 1982). 5, AlF< 448< A 7] W

o zkobrid “]Xa gt 7 | = Aoltt,

53] gMe F& TP 2EAE SAS Ad AlF
=< AFE ?“HZ}‘/} AREAE ARl o] of| ALRIAIE

2l Fdoted AHE 2§ Slo], AepidH
A Ads 2 it Hy FAH R o]
1F 23 & (exclusivity) & Ad Al Folvt Bl

AHEAL] %o *}ﬁﬂ A9 9& 5 ARl

WS BlA skt
"/P(Mandel Petrova & Cialdini
2006: kahan & Prenshaw 1994). mebr] &
el AE 2 BEREE AFY 71s48E ol A9
Y Mg oln|x & 2t (Nueno & Quelch,
1998). /\lgxﬂg]. H]_u_o]-oq Eq/qa ;q] o MIpA o]

LS B

Ex o8 4AH AqnlE 7L 9
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YAt moto| AAIKQ ATE T olz UMM 24 % X

SAETE onAE FE Axsta it oA "
AFS A 7t zkek EMe AlF 3 BAEY
Folle aHzE A3} Zl% 2 HAE ou]A]
o];‘q/ﬂ oﬂ I:Hzﬂ- ;(]7Lo] l:l
n] 2t (Liu et al. 2012) ek ofyet 34,
OE Agthe b8 AlEFS Fllete ol 9Al A
Fol Aalo] 7k Ao lid & AAE F7] wfiTol2t
= A748% EA3H(Grubb & Grathwohl,
1967; Tian, Bearden & Hunter 2001).

71E ATES Aobida AFHY LALL
AlEl g 594 H71E oF7lshH (Escalas &
Bettman 2005), °]&g 3= ALE]4 7129} o]
A7 AzEe gAE AEY A5 9 ZsHA
Ueh . Sla& At Aol omi| ek AlE
2 Bl EdA fdEs o)A 9] dx]d tig §of
T 9= fAketd 24 dgeit gE2A ARgska
At} & AolA = Escalas and Bettman (2005)
o] ARg-gt Hak=-zjo} 147 (brand-self connection)
o] §oj& A&t AZA ok Tol2 st
AHg8taal @t Escalas and Bettman(2005)
o] AFellMe Bl E4F Ao} i 7+ A2
/Hoﬂ 7‘47<4_°_ Eﬂ-.% o:] ]53-3]_@ C9E5dol B
HEE A
I AAE AL, Eﬁrﬂ o7 Q3 FAAA F o
Uz Zgath(F4d, 2014). ¥t 9] Wt A

A e % B AL ® ohjet THAEAA A
d40z 359 B, F nFRHE BhEske 4

AAAZA 2] 9 $=33tH( Hagtvedt & Patrick
2008a). WA 22 84 e 2 FHE AW
A Eolete B =7} ofd Aojifel| wpgb 4|zl
A4 4 9 Frph depx o], YakagAl Eol
A AHEE Hoke Al T8 UAIA 847t

d BAEXE 3 2 uE TR E FARA
dgg & & 9& Aolg AT
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w7h=el o 7t
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ket @k (Dewey 1989). whebd 7129 ®siak&
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A AFES dedE] HFE Adde 7t
& AEAR FEQl 3lstd Fekste] ATE et
HAtH(Hagtvedt & Patrick 2008a; Hagtvedt &
Patrick 2008b). wetr] £ AFdM T A Zds
% 93 (painting) 2 d&2E HFE F3 24
ataLzl gk,

e Bekakg nAE AFolA Abgshe 3
st AEE A7t A Gt J%E A Tl
=75kl oA o R A H 7
g ZA7E ol anRe] W
BE?'ﬂ LR 04?4 = = l& °of gt &

3.2 AFsHsto| Alx(trend)of| e &1}

gatel B7 A HY DAHOE AHEHT YE B
#71%& Az (trend) OlD} A Aol g A
3ol W3tz DA O R et Lol AMEE TR

skl A7En. /A, SAE(dE, =

shilzz, 1)), 2ANE (A2, 2,
223 %), 20u£(1947] vl AnaF, &
w3, AHFe, Arjrl (o

T ),
AA T, FEFY, vy, 2FHF
2 FAV (oW A 2wt ??ifﬂ‘j]%%
(BRolE) ¥} 27|d v (Z2ERHYUF) 2 Ald
3late] FEI71%E 3H(Strickland 1992). 3
<l ¢t ?‘ﬂmul%%% 18009 4k o2 HAYG
27 AANA $4E 71Fo 2 H7|% 3t} A ]
=9 1900”1—1945”101] dFate A7l ATA
ueh, 2 B iR FEst7 s gt o|A” AL

k
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Zol) T2 AlY) TReE T 71%o]
QAN T5eT V& A (DY

=

EABhE, &
4 9] 2014)
o Ak Y FES v R (F 1)F Eol Al
o} Ab2E AT A/ DA e AR
=9 B¢ BA R dHAAY uA o] dd &
¥ 77t Ao A FEst] 2T

A Aol M= kgt WstEo] niAE A
18t 2 AREE 3 itk FEolA s 2y,
2pol2 &rf Hepeh 2 Ty 41
4 sp7be] AEL B, AT ZURI At
g9} golE 2RI Ao e AEe A
F3 ARl AHE = 5 e Atk A2
FE°] HaAE AR AFEE I vk ey
71E HIAEATES AHE A= MFE 1800
‘1 A9 SUMERIsE dide R stal

(Hagtvedt & Patrick 2008a: Hagtvedt &
Patrick 2008b), &1+ 235 =l 38} 9 M4
o] ofFo] o] %o Ak 33 AFor dufstre
= Aol it} mefA B AFdA = 7]EA T
A AFHE GAste] dAixgslst Abze] W3t
AR S A v =R Ao

BalE Jjgolu AlFe AR 71eH $4 5
OE ojete] FEIF Alokd delM Hstehe ©A
WS 7L AR ke W g Tad adle v
st 7RlE ARE, 23, ngsy, ZHsEA
So|th(Hagtvedt & Patrick 2008a; Hagtvedt
& Patrick 2008b). 18V AFAES & 59 A}
o|2 = 34 A9 “”g A A8k
1= (high blow)-A 4 (low blow), O“rﬂ
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&AL FF(legitimate
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1 2 3 4 5
& 14-19417] & 1987-19109 1910-19454¢ 1910-19454 19454 o] %
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24 Al 22471 22471 He

Faf A3 gitH(Holbrook 1999: Shrum 1996).
A AA dFEd g U AFES 2
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Uz 78 2 7tsAol o (Hagtvedt &
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T ~EA] 5o A9ldee] o
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tH(Margolin 1992: Martorella 1996
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B8l T2 - ofoiE

Z(AAgh e Baks AFo 443 7
L ) AR (FolE) ] WIS A Zd
A4e A$RG AFUEL o 204

M 20 A% B9 Azt HaAEA B

QgL AN Azl e v

ﬂ[‘ o

3.3 Al2Hste| AFERIE, HM2| X2t H Kot
JHE 0t HelXFSHIZof CHet AH[AF BjT

A Aagh mhet o], Wyt s YA
glgo] Anof Slo} T 7|Fo® Aot 7
= AT g3 7)15d, A4 =r)HtE A A
e 32 A4le] Ed(self-expression) < 918
AE PR B} AT oln|z] Aol 1 F7]
7F ¥ 497 2o (Liu et al. 2012: Mandel,
Petrova & Cialdini 2006; Zinkhan & Prenshaw
1994). &3 AlF 9 BAH=o Ailze] A4y ol
=942 Azt oY AEE ¢ AdssA "ot
(Escalas & Bettman 2005; Sirgy 1982). 218
U, gxge M Fed 54 F stde 34K
O Al A
ot} gk o2jgh Ay, =

=

(rarity or scarcity)e]™, o]&

[e] = [ele)
28 Felee e

02 Abgto]l AYx A ¥ AlEFe FHldte
e Aopde F+53 718g dAE 21 ot
(Grubb & Grathwohl 1967: Tian, Bearden
& Hunter 2001). 249 Hge S543%E 1
3l AZd= o] rh(Snyder 1992). A% #3H
o £ AHAELS ditd o R 554 AEFE Hs
sith= Zlo] 2 defA Ak(Snyder 1992). =53¢
AFE Foet BoFes LH|EES Bl ALl
o] 53t ojn| ]E RhEo] Tkl Aol de,
o|Z& aHlgte FEo] Q1Y Abglo] tgk A%t

532

= O
o AAE FA gowA LHA oY =EF}S
HAZE § 9= LH& Io]7] w&e]th(Ruvio
2008). 2 A7+ olde %?é}oﬂ et &7}

2|2 Zjlol vt ]
g?d & doke 2EE 9 Sil‘jr. dE 5o 3170
o Azer 749 MY S5 34 =7 A
wrelo] oju gt AlES TS A4S AVIE tEA
Holgx gttt o] 4 A tHTian, Bearden &
Hunter 2001). T3 CDY &) 2~E}d ElQl9]
Aels g27) Mdeste] s shARt, AR Fol B
oA e Bl tE AP L dtele Aee] Hre
Az BAEAH Berger & Heath 2007).

A72 EET ) U3 S7E den a3
g ko] 7Hd 3 A7 et B E A (mere
exposure effect) @ x| Sy oz Frpy

A 2] (luxury) A7}

FERES

Het g AL A

(g vs. A

B

Qg 1) ATZYE: S BepAREet HAME| X2, BeREHZEE T 2H 2l
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U FolsteA] wolE A5, ME Bl A5E9 & 7b e ke A AfEo Al EH
ZMo] A=A o]sle] (subliminal) A3 AFER T7b o BAom vepd Aoltt
WHEA o2 w2uH  oitwr) Asdte 290t

AUTHReber, Winkielman & Schwarz 1998). 71E AFelM = gAe Azt wiAEnE e
Tk Agoe ol o gla e Hole s vk glot, B dAFoA e gAel A7t o] HebA
ofoldle wHeAo R wIHW Ha Nswrt $7F wiAUSE FUHHoR ddstaAl vt mEkA

dhthe= 274 = AohH(Cox & Cox 2002). dHAI%E 7]
2o w23y AT A% E 52 AP A=

oA FAEAoz Uehtn 9lon Ay sz}
A=l g A Y2 57t gt 2

sze] M) AE B Hadel Be AF 2

7143 A48 ¢

—ECT uvE=s

95 9 Aok olelA] T, 5 W

A4AF3} Aotste] AZAe Al el vl
A E Al st A AF3 vhe) o] T W)

HH o2 AFE Fufalol st 7S, =Eo| el o RN =22 g 54 H3ake niA" Y de
oA &Rl HethtE Al oA & B dhe Mg AlFolv 55 AlFoRRE e F
o e Aget 553 Wl vg g=rt A Ae Aol dolgte A4 deYs 4 F oA E
o2 YehA € Aol o A zleplid FEAT & ()9 dke et
Ao} 22 o224 WAL EURE AYEH, & A vAA 2 Aol didd. e gAze A4
AS] A EsE didste AFudnsier @xet F Aoplid, F Apoke} AlF 1+ A o] WAk
T g5 ga EatA AFEEAY A7 A B AFe = vA = AEuplE2E A E Al of
s #ARET A uEAyRS divste W oldl bigk 7ML ofell (FH 4)9F 2t} 7Hd33
kel EAo] A E Aola, ol WA 74 tidt AFEEE ofl (OH 2)9 2t
AEel () JeFS vAA 2 Aoz dFEnt
7V 4 AgHste] A =ENIETE WEakeA
7Hd 30 AHEH kY] AR EENIEE HSAHEA FHE PAE G GME A4
M (usury) A7} 1}0}_321%%
33t 3 3} AEAE ol o gk
AAENE HE=
(a8 2) 72 malo| ARI-EH|Tol HME| X2 XloFHSIXI2HE AN,
SIS ZENT 7 2A(ZHoPH=S)
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a2 Z2a9l PROCESSHAN 2223 A%
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An Exploratory Analysis of Paintings in the Korean Art
Textbooks and an Experimental Study of the Impact of
Mode and Market Exposure on Art Infusion Effect

Bohee Jung - Jaewoo Joo - Younjoon Lee

ABSTRACT

Although marketers often use masterpieces to differentiate their own products and brands,
there is little research reflecting the current trend of art marketing. In order to benefit future
researchers interested in art marketing and to deepen our understandings of art infusion effect,
we conducted an exploratory study and an experimental study. The first content analysis study
aims to develop a guideline for future researchers to select experimental stimuli. Specifically,
we collected 457 paintings from 5 Korean art textbooks and then categorized western paintings
based on modes and artists: we identify highly exposed paintings, the candidates for research
stimuli. The second experimental study aims to test the effect of mode and market exposure of
paintings on art infusion and to establish an unprecedented underlying mechanism, self-product
connection. We conducted an experiment using bags infused with Seurat's two paintings (A
Sunday on La Grande Jatte / Circus) and Lichtenstein's two paintings (In the Car / Still Life
with a Jug and Flowers). A total of 330 undergraduate students participated in this experiment.
Our data reveal that, first, subjects reported more favorable attitudes toward the modern art
(Seurat) bags than the contemporary art (Lichtenstein) ones. Second, mode effect was mediated
by luxury spillover, a previously identified mediator. Finally, subjects reported less favorable
attitudes toward the bags with highly exposed paintings than the bags with less exposed
paintings as subjects felt they were less connected with the bags with highly exposed paintings.

Bohee Jung / Visiting Professor, School of Business Administration, Chungnam National University, First Author
Jaewoo Joo / Assistant Professor, College of Business Administration, Kookmin University, Corresponding Author
Younjoon Lee / Assistant Professor, Visual Communication Design, Hongik University
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In sum, our findings not only expand academic research on art infusion but also provide fresh
insights into marketing practitioners in that they should consider mode, market exposure, and

self-product connections when running an art marketing promotion.

Key words: art infusion, art marketing, content analysis of art textbook, market exposure,
self-product connection, luxury spillover
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